
MARKETING TERMINOLOGY 
 

    
Target Market: Clearly identified group of consumers with needs that 

business wants to satisfy. 
 

Market Research: The gathering of information that businesses can use to 
determine what kinds of goods or services to produce. 
 

Advertising: Paid promotion used to promote products and services as 
well as to generate ideas and educate the public. 
 

4 P’s of Marketing: A combination of marketing elements designed to meet 
the needs of a target market.  The four elements are 
product, place, price, and promotion.  The 4 P’s of 
Marketing are also known as the Marketing Mix. 
 

Product: Anything offered to the target market to satisfy needs 
including physical products and services. 
 

Place: The locations where products are sold and the ways they 
are made available to customers. 
 

Price: What customers pay and the method of payment 
 

Promotion: The methods and information communicated to customers 
to encourage purchases and increase their satisfaction. 
 

Consumer Motivations: Forces that cause consumers to act including the desire to 
fulfill their needs and wants. 
 

Rational Motives: A reason for consumers to buy a product/service based on 
facts or logic.  
 

Emotional Motives: A reason for consumers to by a product/service based on 
feelings or attitudes. 
 

Patronage Motives A reason for consumers to buy a product/service based on 
a desire to be loyal and a feeling of comfort with that 
product/service. 

 


