
Assignment Instructions For Teachers 
 

“What is Marketing?”  
 
Day One  - See overhead presentation, included: 

“What is Marketing? An Overhead Presentation for TLC” 
 
Definition of Marketing:   

“The developing, pricing, and promotion of products.”  Products are goods, services, and ideas. 
 
Students identify and discuss goods, services, and ideas used by themselves, friends, family, etc.  

Examples:   a.  Goods – (automobile, computers, bicycles) 
 b.  Services – (computer programmer, plumber, mechanic) 
 c.  Ideas – (Internet, MTV) 
 
Also discuss the following topics (any other topics that would be beneficial) with the class:  target 
market, market research, market survey, logo, trademark, advertising, the Four Ps of marketing, 
etc.  Refer to the definition sheet.  Coca-Cola will copy a video for all teachers called Coca-Cola 
Wars.  You need to contact your local Coke dealer and get the corporate address or phone # and 
then contact corporate about getting this video.  It shows different marketing concepts. 
 
“The Four Ps of Marketing Olympics” 
 
Discussion:  Lead a discussion about the Four Ps of marketing.  Possible questions are listed below. 
 

1. Product:  What is the product?  
What does the product do? 
Why do you think there is a need for the product? 
Who is your target market? 
What is a consumer survey? 
What is a logo and a trademark? 
What is quality control and why is it important? 
What is the purpose for guarantees and warranties? 
What quantities should be produced?  

 
2. Place:  How will the product be distributed and to where? 
 Is there special storage or packaging needs? 
 What kind of transportation packaging is needed?  

 
3. Price:  What is the cost to produce the product or provide the service? 

  What is the competition? 
 What is a fair price that allows for profit? 

 
4. Promotion:  What is advertising? 

 What role does packaging play in advertising? 
 What are types of promotion? 

How will the “audience” (buyer) be convinced to buy the product? 
What is the purpose of coupons and discounts? 

 
Activity:  Students will market a technology related product or tool using the Four Ps of Marketing.    The 
students will present their Four Ps to the class as a team.  The audience (Class mates) will score their 
performance on the sheets provided.  The “GOLD,” “SILVER,” and “BRONZE “ medals will be presented at the 
end of the performances.  Extra credit points could be awarded for the medallists. 



Background Information for Teachers 
 
Advertising:  The non-personal presentation and promotion of ideas, goods, and services by an 
identified sponsor. 
 
Ad Layout:  A rough draft of the general arrangement and appearance of a finished add. 
 
Buying Behavior:  The process individuals use to decide what they will buy, from where they will buy 
it, and from whom they will buy it. 
 
Communication:  The process of exchanging information, ideas, and feelings. 
 
Competition:  Struggle between companies for customers. 
 
Consumer Survey:  Getting information from consumers on a product, idea, or need for a 
product/service. 
 
Consumers:  Those who actually use a product. 
 
Cost:  What a retailer pays for merchandise. 
 
Customers:  Those who buy a product. 
 
Four Ps of Marketing:  Product, place, price, promotion.   
 
Logo:  A pictorial graphic, drawing, design, or letters used to remind customers about a product or 
company.   
 
Market:  The group of all potential customers who share common needs and wants, and who have the 
ability and willingness to buy the product. 
 
Market Research:  Research that focuses on the customer and the market. 
 
Market Survey:  A survey given to consumers in a specific market about a product or service. 
 
Place:  The area in which a product or service is distributed, and the means in which this will 
happen. 
 
Price:  Determining the dollar amount to sell a product or service. 
 
Product:  Any goods, services, or ideas that we wish to sell. 
 
Promotion:  Any form of communication a business or organization uses to inform, persuade, or 
remind people about its products and improve its public image. 
   
Target Market:  The customers a company focuses on selling a product or service 
 
Trademark:  The brand name, brand mark, trade character, or a combination of these that is given 
legal protection by having a patent registered with the U.S. patent office. 



Possible Ideas for Marketing Olympics 
 
Directions:  Cut the following names of technology products and tools then place them in a 
hat to be drawn out by students for the Marketing Olympics. 
 
 
 

 

Computer 
 

Bicycle 
 

CNC Mill 
 

Laser 
 

Satellite 
 

Table Saw 
 

Truck  
 

Music CD 
 

Automobile 
 

CD Player 
 

Digital Camera 
 

Stereo 
 

Skateboard 
 

Make-Up 
 

Ear Rings 
 

Posters  
 

Shoes 
 

Roller Blades 
        
     
 

 
 



Master Copy.  (Please make additional copies on gold paper.) 

      
 
 
 
 
 
 
 
 
 

 
 
 



 
 
Master Copy.  (Please make additional copies on light blue paper.)  
 

 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 



 
Master Copy.  (Please make additional copies on tan paper.) 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
    
 
 


