
CIB-4P's of Marketing
 

Summary 
An interactive Web site that will introduce the 4 P's of marketing, consumer motivations, the
importance of advertising, and supply and demand.
 

Main Core Tie 
Exploring Business and Marketing

Strand 1
 

Additional Core Ties 
Exploring Business and Marketing

Strand 4
 

Time Frame 
1 class periods of 45 minutes each
 

Authors 
Business Ed Lesson Plan Team 

http://www.uen.org/core/core.do?courseNum=520111#11435
http://www.uen.org/core/core.do?courseNum=520111#11454
http://my.uen.org/236993

